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BILL NO. iL/

INTRODUCED BY

A BILL FOR AN ACT ENTITLED:

"AN ACT TC EXPAND THE

PERMISSIBLE USES OF THE LODGING FACILITY USE TAX DEDICATED

TO THE MONTANA HISTORICAL SOCIETY; AMENDING SECTION

"
15-65-121, MCA; AND PROVIDING AN IMMEDIATE EFFECTIVE DATE.

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF MONTANA:
Section 1. Section 15-65-121, MCA, is amended to read:
ni15-65-121, Distribution of tax proceeds —- general

fund 1oan authority. (1) The proceeds of the tax imposed by

15-65-111 must be deposited in an account in the state

special revenue fund to the credit of the department of

revenue. The department may spend from that account in
accordance with an expenditure appropriation by the
legislature based on an estimate of the costs of collecting
and disbursing the proceeds of the tax. Before allocating
the balance of the tax proceeds as provided 1in subsections

(1){a) through {1ytc), the department shall determine the

expenditures by state agencies for in-state 1odging for each

reporting period and deduct 4% of that amount from the tax
proceeds received each reporting period. The amount deducted
must be deposited 1in the general fund. The balance of the

tax proceeds received each reporting peried and not deducted
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pursuant to the expenditure appropriation or deposited in

the general fund is statutorily appropriated, as provided in

17-7-502, and must be transferred to an account in the state

special revenue fund to the g¢redit of the department of

commerce for tourism promotion and promotion of the state as
a location for the production of motion pictures and

television commercials, to the Montana historical society,

and to the university system, as follows:
{a) 1% toc the Montana historical society to be used for
the installation or majintenance of roadside historical signs

and for the administration, maintenance, and enhancement of

public enjoyment of historic sites;

(b} 2.5% to the university system for the establishment

and maintenance of a Montana travel research program; and
{c) the balance of the proceeds as follows:

(i) 75% to be wused directly by the department of
commerce;

{ii) except as provided in subsection (1)(c){iii), 25%

to be distributed by the department to regicnal nonprofit

tourism corporations in the ratio of the proceeds collected

in each tourism rtegion to the total proceeds collected

statewide;
{iii) if 25% of the proceeds collected annually within

the limits of a city or consolidated city-county exceeds

$35,000, 50% of the amount available for distribution to the
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regional nonprofit tourism corporation in the region where
the city or consolidated city-county is located is teo be
distributed to the nonprofit convention and visitors bureau
in that city or consolidated city-county.

{2) If a city or consclidated city-county gqualifies
under this section for funds but fails to either recognize a
nonprefit ceonvention and visitors bureau or submit and gain
approval for an annual marketing plan as required in
15-65-122, then those funds must be allocated to the
regicnal nonprofit tourism corporation in the region in
which the city or consolidated city—county is located.

(3) If a regicnal nonprofit tourism corporation fails
to submit and gain approval for an annual marketing plan as
required in 15-65-122, then those funds otherwise allocated
to the regional nonprofit tourism corporation may be used by
the department of commerce for tourism promotion and
promoticon of the state as a location for the preoduction of
motion pictures and television commercials.

{4} The department of commerce may use general fund
loans for efficient implementation of this section."”

NEW SECTION., Section 2. Effective date. [This act] is

effective on passage and approval.

-End-
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INTRODUCED BY

A BILL FOR AN ACT ENTITLED: “AN ACT TO EXPAND THE
PERMISSIBLE USES OF THE LODGING FACILITY USE TAX DEDICATED
TO THE MONTANA HISTORICAL SOCIETY; AMENDING SECTION

15-65-121, MCA; AND PROVIDING AN IMMEDIATE EFFECTIVE DATE."

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF MONTANA:
Section 1. sSection 15-65-121, MCA, is amended to read:
»15-65-121. Distribution of tax proceeds -- general

fund loan authority. (1) The proceeds of the tax imposed by

15-65-111 must be deposited in an account in the state

special revenue fund to the credit of the department of

revenue. The department may spend from that account in
accordance with an expenditure appropriation by the
legislature based on an estimate of the costs of collecting
and disbursing the proceeds of the tax. Before allocating
the balance of the tax proceeds as provided in subsections

(1)(a) through {1){c), the department shatl determine the

expenditures by state agencies for in-state lodging for each

reporting period and deduct 4% of that amount from the tax
proceeds received each reporting period. The amount deducted
must be deposited in the general fund. The balance of the

tax proceeds received each reporting peried and not deducted
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pursuant to the expenditure appropriation or deposited in

the general fund is statutorily appropriated, as provided in

17-7-502, and must be transferred to an account in the state

special revenue fund to the credit of the department of

commerce for tourism promotion and promotion of the state as

a location for the production of motion pictures and

television commercials, to the Montana historical society,

and to the university system, as follows:
{a) 1% to the Montana historical society to be used for

the installation or maintenance of roadside historical signs

and for the administration, maintenance, and enhancement of

public enjoyment of historic sites;

{b}Y 2.5% to the university system for the establishment

and maintenance of a Montana travel research program; and

(¢) the balance of the proceeds as follows:

(1) 75% to be wused directly by the department of

commerce;

{ii) except as provided in subsection {1l)(c)(iii), 25%

to be distributed by the department to regicnal nonprofit

tourism corporations in the ratio of the proceeds collected

in each tourism region to the total proceeds collected

statewide;

{iii) if 25% of the proceeds c¢ollected annually within
the limits of a city or consolidated city-county

$35,000,

exceeds
50% of the amount available for distribution to the
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regional nonprefit tourism corparation in the region where
the city or consclidated city-county is located is to be
distributed to the nonprofit convention and visitors bureau
in that c¢ity or consclidated city-county.

(2) 1If a city or consolidated city-county qualifies
under this section for funds but fails to either recognize a
nonprofit convention and visitors bureau or submit and gain
approval for an annual marketing plan as required in
15-65-122, then those funds must be allocated to the
regional nonprofit tourism corporation in the region in
which the city or consolidated city-county is located,

{3) If a regional nonprofit tourism corporation fails
to submit and gain appreval for an annual marketing plan as
required in 15-65-122, then those funds ctherwise allocated
to the regional nonprofit tourism corporation may be used by
the department of commerce for tourism promotion and
promotion of the state as a location for the production of
motion pictures and television commercials.

(4) The department cof commerce may use general fund
loans for efficient implementation of this section.”

NEW SECTION. Section 2. Effective date. [This act] is

effective on passage and approval.

-End-
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INTRQDUCED BY

A BILL FCR AN ACT ENTITLED: "AN ACT TO EXPAND THE
PERM1SSIBLE USES OF THE LODGING FACILITY USE TFAX DEDICATED
MONTANA

TO THE HISTORICAL SOCIETY; AMENDING SECTION

15-65-121, MCA; AND PROVIDING AN IMMEDIATE EFFECTIVE DATE."

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF MONTANA:
Section 1. Section 15-65-121, MCA, is amended to read:
»15-65-121. Distribution of tax proceeds -—- general

fund loan authority. (1) The proceeds of the tax imposed by

15-65-111 must be deposited in an account in the state

special revenue fund to the credit of the department of

revenue. The department may spend from that account in
accaordance with an expenditure apptopriation by the
legislature based on an estimate of the costs of collecting
and disbursing the proceeds of the tax. pefore allacating
the balance of the tax proceeds as provided in subsections

(1){a) through (1){c). the department shall determine the

expenditures by state agencies for in-state lodging for each

reporting period and deduct 4% of that amount £rom the tax
proceeds received each reporting period. The amount deducted
must be deposited in the general fund. The balance of the

tax proceeds received each reporting peried and not deducted
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pursuant to the expenditure appropriation or deposited in

the general fund is statutorily appropriated, as provided in

17-7-502, and must be transferred to an account in the state

special revenue fund to the credit of the department of
comuerce for tourism promotion and promotion of the state as
a location for the production of motion pictures and
television commercials, to the Montana historical society,

and teo the university system, as follows:
{a) 1% to the Montana historical society to be used for
the installation or maintenance of roadside historical signs

and for the administration, maintenance, and enhancement of

public enjoyment of historic sites;

(b}

2.5% to the university system for the establishment
and maintenance of a Montana travel research program; and
(c} the balance of the proceeds as follows:

(i) 75% to be used directly by the department of

commerce;

{ii) except as provided in subsection {l){c}{iii), 25%

to be distributed by the department to regional nonprofit

tourism corporations in the ratio of the proceeds collected
in each tourism region to the total proceeds collected
statewide;

(iii) if 25% of the proceeds collected annually within

the limits of a city or consclidated city-county exceeds

$35,000, S50% of the amount available far distribution to the
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regional nonprofit tourism corporation in the region where
the city or consolidated city-county is located is to be
distributed to the nonprofit convention and visitors bureau
in that city or consolidated city-county,

(2) If a city or consolidated city-county qualifies
under this section for funds but fails to either recognize a
nonprofit convention and visitors bureau or submit and gain
approval for an annual marketing plan as required in
15-65%-122, then those funds must be allocated to the
regional nonprofit tourism corporation in the region in
which the city or conaolidated city-county is lecated.

{3) If a regional nonprofit tourism corporation fails
to submit and gain approval for an annual marketing plan as
required in 15-65-122, then those funds otherwise allocated
to the regional nonprofit tourism corporation may be used by
the department of commerce for tourism promotion and
promotion of the state as a location for the production of
motion pletures and television eommercials.

{4] The department of commerce may use general £und

loans for efficient implementation of this section."

NEW SECTION, Section 2. Effective date. [This act] is

effective on passage and approval.
-End-
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